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The Art of Profitability (Unabridged)
The 22 Immutable Laws of Marketing
Linked (Unabridged)

A Portable MBA in Marketing

De ideeUn van Michael Porter

De ideeUn van Robert Quinn over leiderschap
101 Secrets of Highly Effective Speakers
Made to Stick (Unabridged)

The Long Tail (Unabridged)

Gonzo Marketing

The Innovator's Solution (Unabridged)
The Culture Code (Unabridged)
Predictably Irrational (Unabridged)

A Whole New Mind (Live)

The Future of Music (Unabridged)
Internet Marketing
Marketingstrategie
Merkenmanagement

Wikinomics (Unabridged)

Beyond the Goal (Unabridged)

The Loyalty Effect

Selling the Invisible
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Dan Ariely

Daniel Pink
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The new Positioning

Jack Trout

The Self-Destructive Habits of Good Companies...and How to Bre Jagdish N. Sheth

The Wisdom of Crowds (Unabridged)
Guerrilla Marketing in 30 Days
The Toyota Way

James Surowiecki
Jay Conrad Levinson and Al Lautenslager
Jeffrey Liker

To the Best of Our Knowledge, Keepin' It Reel to Reel: The FutureJim Fleming

The Search (Unabridged)
How to build a brand

A Conversation with Joseph Finder and Malcolm Gladwell

Blink (Unabridged)

The Tipping Point

The Irresistible Offer (Unabridged)
CRM

What Is Strategy?

The Black Swan

Copyright's Highway

The rise of the creative class
Intellectual Property in the Information Age
The world is flat

The end of marketing as we know it
All Marketers Are Liars (Unabridged)
Meatball Sundae (Unabridged)
Permission Marketing

Small Is the New Big

The Big Moo (Unabridged)

iWoz

John Battelle

John Kilcullen

Joseph Finder and Malcolm Gladwell
Malcolm Gladwell

Malcolm Gladwell

Mark Joyner

Marketingbox
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Michael E. Porter (C. Roland Christensen Professor of BIHET

Nassim Nicholas Taleb

Paul Goldstein (Professor of Law, Stanford University)

Richard Florida
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Roberta Katz, Ph.D. (Senior Vice President, Secretary, at HET

Thomas L. Friedman

Sergio Zyman

Seth Godin

Seth Godin

Seth Godin

Seth Godin

Seth Godin and The Group of 33
Steve Wozniak

Freakonomics: a Rogue Economist Explores the Hidden Side of E\Steven D. Levitt and Stephen J. Dubner
Tuba Ustuner, Philip Kotler, Erin Anderson, Mark Leslie, HET

Sales: A Harvard Business Review Special
Blue Ocean Strategy (Unabridged)

Good Business

Alpha Man

Durven Dromen Doen

21 Success Secrets of Self-Made Millionaires

W. Chan Kim and Renee Mauborgne
Mihaly Csikszentmihalyi

Carlos Xuma

Ben Tiggelaar

Brian Tracy
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Eat That Frog! (Unabridged)
Mindless Eating

Every Move Must Have a Purpose (Unabridged)

Me to We

Customer appreciation
Magnetic Marketing
Getting Things Done

Executive Briefing: Zero Time: Learning to Respond Instantly

Executive Briefing: The Power of Persuasion
Lateral Thinking

The Art and Skill of Conversation (Unabridged)

How to Not Suck at Sales
How to Become a Marketing Superstar

How to Make Big Money In Your Own Small Business

Brian Tracy

Brian Wansink, Ph.D.

Bruce Pandolfini

Craig Kielburger and Marc Kielburger
Dan Kennedy

Dan Kennedy

David Allen

Dr. Keri Pearlson

Dr. Robert Cialdini

Edward de Bono

Edward L. Fritsch and Nathan P. Rosenblatt
Jeffrey Gitomer

Jeffrey J. Fox

Jeffrey J. Fox

How to Think Like Leonardo Da Vinci: Seven Steps to Genius Ever Michael J. Gelb
Law of Attraction: The Science of Attracting More of What You W Michael Losier

How to Connect in Business

How to Make People Like You (Unabridged)
The Only Negotiating Guide You'll Ever Need
Ambition (Unabridged)

The Science of Persuasion: Scientific American Mind

How to Use Stories in Your Presentations
Using Metaphors in Your Presentations
Getting to Yes (Unabridged)

The Dip (Unabridged)

The 7 Habits of Highly Effective People Unabridged

Love is the killer app

The 4-Hour Workweek

the 5 dysfunctions of a team

The Carrot Principle (Unabridged)
Corporate Creativity

Bringing Out the Best in People
It's Your Ship (Unabridged)
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Richard Gorham and Orison Swett Marden
Robert Cialdini

Robert S. Fish, Ph.D.
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Stephen R. Covey

Tim Sanders

Timothy Ferriss

Patrick Lencioni

Adrian Gostick and Chester Elton
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Change to Strange (Unabridged)

Daniel M. Cable Wi

Glenn Harrold's Ultimate Guide to Building Your Motivation Glenn Harrold wiJ
Good to Great Jim Collins wi
Building a customer driven organization Lisa Ford wiJ
How to give exeptional customer service Lisa Ford wu
SIT Doelgericht vernieuwen Paul Heere Dorien van der Heiden Yousri Mandour wiJ
Ten deadly sins of marketing Philip Kotler and Kevin Lane Keller wu
Real-Time Marketing Regis McKenna (Chairman, Gemini McKenna High-Tech WIJ
The No Asshole Rule Robert I. Sutton, Ph.D. Wi
Who Moved My Cheese? an Amazing Way to Deal With Change | Spencer Johnson wiJ
The Circle of Innovation Tom Peters wi
Liberation Management Tom Peters wi
The Tom Peters Seminar Tom Peters Wi



